THE POSSIBLE OUTCOMES

Social Networking Website

The Social networking website will carry the popular 100 percent magenta colour branding. It will contain sections for personal use and sections for sharing. 

The main activity for this website will be sharing pictures and videos of Lastminute.com related activities by old customers and current customers. There will be a prize incentive to encourage people to record and upload their Lastminute.com activities.  

[image: image1.png](Warwick) wrote
21 606om on October 4th, 2007

yeah - il ry to

i have no internet at home, o im borrowing internet at
uni - it might take a few weeks before you get the
photos, but | will def send them a to you as soon as |

Message

LPEOBO
®




There will be space for advertising as shown on the left of the image above. Other than advertising for unrelated companies and services, there will also be advertising for the main Lastminute.com website and its activities

The success of the website will be based on;

1. The rate of growth of web users on the site. 

2. The hit rates for this social networking site.

3. The hit rates for the main Lastminute.com website from this social networking site.

4. The positive reviews shared on this site

The Viral Campaign

The social networking scheme will be supported by a Lastminute.com viral campaign. I have decided to add this support because it will ensure word of mouth advertising. 

The theme of the viral campaign will be “turn your world pink” or “what would you do if you had one last minute.”

The aim of this viral is to get people to record and upload video content restricted to one minute and related to the chosen theme. The video they upload is put in a timeline and they are encouraged to pass it on to friends for their viewing. The videos in the timeline will also be shown on the website for general viewing.

Using YouTube as a bench mark I believe the viral campaign of sharing video content will work. 

Wikipedia says, “Few statistics are publicly available regarding the number of videos on YouTube. However, in July 2006, the company revealed that more than 100 million videos were being watched every day, and 2.5 billion videos were watched in June 2006. 50,000 videos were being added per day in May 2006, and this increased to 65,000 by July”. http://en.wikipedia.org/wiki/YouTube
13/13/07

This is an outstanding achievement if one notes that the company only started in February 2005 by three former PayPal employees.

The Lastminute.com viral campaign will follow the same standards, allowing social networking and publicising the Lastminute.com brand.

The interface will be flash based and also contain the Lastminute.com branding style. It will have the options of easily uploading media content, linking to the Lastminute.com social network and sharing with friends. 

Everyone wants a piece of the web to reflect them. They want to be in control of what other see and hear. The social networking website and the viral campaign give them this control and this will lead to the success of Lastminute.com’s brand awareness.
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